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Welcome to being one of 
many, many, many.
 For small businesses, 
joining one of the global 
mega-marketplaces presents 
a series of trade-offs. On one 
hand, scaling through these 
marketplaces offers low 
digital investment to access 
a massive online customer 
base. This access can be vital 
for a small business who need 
to drive revenue and reach 
wider segments.
 But on the other hand, in 
the process, small businesses 
can have a much harder time 

standing out and maintaining 
control. They may no longer 
have direct access to their 
customer data. They may 
have to give up control of 
product pricing, customer 
experience, and branding. 
Ultimately, the marketplace 
might go to school on their 
product’s success and offer its 
own white label version at a 
lower price. 
 Must businesses accept 
these trade-offs? Can we help 
them achieve scale and reach 
global audiences, without 
making these sacrifices?

 This is the aim of the 
PayPal Commerce Platform. 
It unites all of our tools, 
technologies and services 
for business: everything 
from making payments, to 
managing risk, to accessing 
capital and accelerating 
growth. It is an important 
step in giving businesses 
what they need to go direct-
to-consumer—or leverage 
the distribution capabilities 
of multiple marketplaces 
without being beholden to 
one.
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